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Notable Improvement (SEO)

Here are the notable improvements in the metrics we measure from July
2022 - June 2023, vs. July 2021 - June 2022:

1.The total number of users from organic search increased by 84.18%
2.The total number of new users from organic search increased by 86.81%
3.The total number of sessions from organic search increased by 93.45%
4.Engaged sessions from organic search increased by 139.77%
5.Engaged sessions per user from organic search increased by 30.19%.
6.The engagement rate from organic search also increased by 19.14%
7.The event count from organic search increased by 48.1%
8.The total event count on the website increased by 68.21%
9.Total page views increased by 72.52%
10.The total number of leads generated by the website increased by 39.53%
11.68 of the 120 leads generated or 56.67%, came from organic search
12.The website clicks totaled to 3.04k clicks and website impressions totaled to 171,000
impressions in July 2022 - June 2023
13.Views in July 2022 - June 2023 from the Google Business profile listing totaled 4.43K,
which includes:
14.1.62k desktop search views
15.2.18k mobile search views
16.121 desktop map views
17.503 mobile map views.
18.Total business profile interactions from the Google Business Profile totaled 1.67K,
which includes:
19.762 website clicks
20.644 direction requests
21.260 calls

Data pulled from the Google Business Profile listing:

1.Business profile interactions increased by 20.5% in April - August 2023
vs. April - August 2022.
2.Calls increased by 41.8% in April - August 2023 vs. April - August 2022.



Google Analytics

Traffic Acquisition

Here is an image of the client’s traffic acquisition metrics. As seen,
users from organic search increased by 84.18% in July 2022 - June

2023 compared to users in July 2021 - June 2022 . Similarly, our sessions
from organic search increased by 93.45%, engaged sessions increased
by 139.77%, and engaged sessions per user increased by 30.19%.
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User Acquisition

New users from organic search also increased by 86.81% in July 2022 -
June 2023 compared to new users in July 2021 - June 2022. The
engagement rate from organic search also increased by 19.14%, and
the event count increased by 48.1%.
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Events

The total event count on the client’s website increased by 68.21%, and
page views increased by 72.52%.
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Conversion

Generated leads for the website also increased by 39.53% in July 2022 -
June 2023 compared to the generated leads in July 2021 - June 2022.
68 of the 120 leads generated, or 56.67%, came from organic search.
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Google Search Console

Here is an image of our Google Search Console metrics. Between July
2022 - June 2023, we had 3.04k clicks and 171,000 total impressions.
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Google Business Profile

Here are the metrics for the client’s Google Business Profile listing in
July 2022 - June 2023. Views of the listing totaled 4.43K. 1.62k of these
came from desktop search views, 2.18k came from mobile search views,
121 came from desktop map views, and 503 came from mobile map

views.
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Here are the business profile interactions for the client’s Google
Business Profile listing in July 2022 - June 2023. As seen, we had 1.67k
total business profile interactions. 762 of these are website clicks, 644
are direction requests, and 260 are calls.
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Here is the result of our Google My Business strategy. We pulled the
performance straight from the client’s Google Business Profile listing.
As seen in April - August 2023, business profile interactions increased
by 20.5% compared to business profile interactions in April - August
2022.
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We also saw a huge increase in our calls from the client’s Google
Business Profile listing. Calls in April - August 2023 increased by 41.8%
compared to April - August 2022.
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Keywords
Here are the keywords we improved in the past few months.
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